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Four components of   

Sustainable Wealth 

1. Treasure  

2. Tangible Assets: land, infrastructure, 

resources, water, air, biodiversity, oil, etc. 

3. Intangible Assets: health, education, social 

cohesion, historic/cultural heritage, quality 

of  life, etc. 

4. Stability: confidence in predicting your 

future relationship to the other three 

components of  wealth 
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Cost and benefit performance on four 

dimensions of  wealth 
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Wealth Metrics:   Cost Metrics: 
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Smarter development 

patterns can: 

•!make money  

•!save on costs  

•!improve quality of  life  

- for households, 

businesses and 

governments. 



It’s Common Sense… 

Improved Accessibility 

   - things closer together 

   - efficient travel choices 

Infrastructure Efficiency 

   - more people served 

Visioning is Market Research 

  - profits follow demand 



Driving isn’t Destiny!

Modal Share of  Motorized Private Travel vs. GDP 
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Washington, 

DC 

Portland 



Houston 

St. Louis 
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Most households are driving substantially 

more, but their income has not grown 

proportionally over the last 40 years. 

Income and a driving economy 



Travel that contributes little or nothing 

to households and local economies 

might be called “empty miles” 



Travel (Person hours) 

that consumes nearly 

as much as it 

contributes to  

households and local 

economies might be 

called “empty hours” 
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Arlington, VA (Rosslyn-Ballston corridor) 
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A Changing Real Estate Market 

Changes in Housing Price by Distance from Downtown for 
Baltimore MD 



RCLCO survey: 

88% of  Gen Y  
 -- 80 million born 

1979 to 1996 --   

prefer to live in 

an urban setting.   

One-third are 

willing to pay for 

walkability. 
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www.growingwealthier.info 

ckooshian@ccap.org 


